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AWARDS
2007 Maggie Award 
Western Publications 
Association
Winner of Best Quarterly 
Consumer Publication

Step inside...
Utah Style & Design magazine 
showcases the best of Utah 
and the Mountainwest’s design, 
architecture and dining, as well 
as entertaining ideas for living 
the good life at home. Published 
with the discerning homeowner in 
mind, this award-winning magazine 
provides its readers with innovative 
ideas and interesting stories, 
insightful writing and lavish full-
color photography. In each beautiful 
and resourceful issue, the magazine 
showcases inspiring interior and 
garden design, entertaining ideas, 
fabulous foods, and the latest 
products and services for the 
home. It also celebrates Utah’s talents by presenting the works and 
expertise of local design professionals, architects, artisans, chefs and 
home-related specialists. With “what’s hot” offerings, entertaining 
tips, mouth-watering recipes, in-depth resource guides, and a wealth 
of informative advertisements, Utah Style & Design offers readers 
endless ways to bring great design and stylish living home. 

Since its creation over a decade ago, Utah Style & Design has 
established itself as the region’s leading shelter publication—highly 
respected and valued by loyal readers and design professionals. 
Please join us as we share the best of Utah style throughout the state 
and beyond. 

We look forward to working with you. 

Brad Mee
Editor, Utah Style & Design magazine
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the mission
Utah Style & Design is for discriminating readers with an interest in 
interior design, architecture, home entertaining and gardening. It is 
a resource book of ideas created to inform and inspire not only the 
consumer, but the professional designer, architect and custom builder 
as well. A nationally recognized author of design books Brad Mee is the 
editor of Utah Style & Design. He has positioned this publication as the 
Mountainwest’s leading design magazine showcasing the best and the 
brightest in design, architecture, products and services.

In its 14th year of publication, Utah Style & Design features unique 
and beautiful interiors, decorative treatments, lush landscapes, as well 
as provocative residential and commercial architecture. Utah Style & 
Design has it all. It showcases the work and expertise of talented design 
and architecture professionals, and provides readers with endless ways 
to incorporate great design into their homes. 

With every issue, we promise our readers a variety of creative and 
inspiring ideas to help them make the most of living at home. Welcome 
to Utah Style & Design, you’re going to love it.

the benefi t
Published quarterly with the discerning homeowner in mind, Utah 
Style & Design is fi lled with innovative ideas, showcasing the best and 
brightest in design. It is an established regional publication that is 
highly respected by the design community and loyal readers, making it 
the ideal marketing vehicle. With its strategic newsstand circulation, 
including Salt Lake International Airport and national bookstores, Utah 
Style & Design is the ideal marketing tool for targeting affl uent hom-
eowners and prospective homebuyers.
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in every issue
STYLE FILE. From newsworthy events to intriguing personalities and hot products, Utah 
Style & Design offers the best of the West—its trends, talents, tastes, and trappings.

HOW-TO. Inspired ideas, paired with simple instructions, provide readers easy ways 
to enhance their lives at home. Topics range from decorating and gardening to cooking, 
entertaining, and home improvement. 

ON THE TABLE. Utah Style & Design offers fresh, imaginative ways to make every at-
home event—casual get-togethers, swank soirees, and intimate meals—personal and 
stylish. We tap experts for the latest in culinary trends, savvy set-ups, irresistible recipes, 
and unique ways to plan, prepare for and present memorable, fun-fi lled parties. 

ARTISAN PROFILES. Each issue introduces gifted and intriguing craftsmen, designers, 
architects and fi ne artists from across the Mountainwest.

ARTISTIC INTERIORS. From dynamic kitchens to luxurious baths, welcoming living 
rooms, and even fashionable closets, Utah Style & Design magazine showcases special 
spaces within the home and offers the latest in related decorative trends, innovative 
products and fashion-forward designs. 

ARCHITECTURE. Utah Style & Design introduces the people and projects that defi ne 
the residential and commercial architecture of Utah and the surrounding states. 

SANCTUARIES. Through stunning photography and informative stories, Utah Style & 
Design magazine invites readers into the inner sancta of fi ne Western living. A showcase 
of spectacular homes highlights our region’s unique architecture, design, and lifestyles, 
as well as the talented professionals and homeowners who help shape them.

INSPIRING FEATURES. When it comes to living well in the West, Utah Style & Design
magazine covers it all. Our feature stories offer the perfect balance of editorial sub-
stance, intriguing images, and experts’ advice. We address a variety of home-related 
topics—interior design, remodeling, gardening, landscaping, entertaining, and much 
more—all created to provide readers with insightful and inspirational ideas.

IN THE GARDEN. For enthusiastic beginners and experienced veterans alike, we provide 
a wealth of hands-on information and tips for making the most of the garden throughout 
the seasons.

SOURCES AND DESIGN DIRECTORY. The information needed to fi nd and purchase the 
products and services featured in each issue.
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2011 editorial calendar
Celebrating our 14th year of publication, Utah Style & Design continues to feature beautiful 
interiors, alluring architecture and landscapes, unique design treatments and enticing 
entertaining ideas. Utah Style & Design has it all. With each of this year’s issues, we promise 
a variety of inspiring features to help you make the most of living in Utah. Welcome to Utah 
Style & Design 2011, you’re going to love it. 

WINTER 2011
NEW INSPIRATIONS
It’s simple: new year, new look. That means inspired change, be it big or small. How about 
downsizing? We show you how to do it with style. Kitchen re-do? A local team shows off 
a deliciously designed project. Hip rooms? Local restaurants strut their stuff. Pros tell you 
how to wake up your walls, create a savvy side yard and discover what’s hot and what’s not 
for 2011. And that’s not all. We invite you into homes from across Utah— SLC, Heber and St. 
George. 

Space Reservation/Materials: November 3, 2010
Publication Date: January 1, 2011

SPRING 2011
READY, SET, STYLE!
What’s the trick to creating head-turning tablescapes and picture-perfect displays of grouped 
art? We share the pros’ design secrets with you. Plus, we’ll provide the scoop on creating 
the perfect outdoor living space and showcase the latest trends in color, home design and 
accessories—and take you on a tour of three, spectacular Utah homes.  

Space Reservation/Materials: February 2, 2011
Publication Date: April 1, 2011

SUMMER 2011
TAKE IT EASY
Summer’s here and style is in full bloom. Utah talents refresh a quirky cottage, give a classic 
abode big glamour and build a Gothic Revival on the edge of a mountain lake. You won’t 
believe the ideas and inspiration these three homes dole out. Plus, we pull out all the stops 
by presenting gorgeous gardens, must-try summer recipes and endless ways to infuse your 
home with light, airy summertime splendor. 

Space Reservation/Materials: April 27, 2011
Publication Date: July 1, 2011

FALL 2011
SETTLE IN
Heat things up at home with this issue’s roster of warm-hearted interiors. Cozy colors, rich 
textures and imaginative treatments promise to inspire. From inviting kitchens to fall recipes 
and season-savvy tabletops, you’ll fi nd a cornucopia of creative decorating and entertaining 
ideas to help you celebrate the season in style.

Space Reservation/Materials: August 3, 2011
Publication Date: October 1, 2011

*Editorial features subject to change
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testimonials

As a advertiser with Utah Style & Design, 
I have been pleased with the direct 
response I have received from affl uent 
homeowners as well as the hands-on 
approach the magazine takes to create 
interactive campaigns to build awareness 
for my services. I believe the exposure 
and notoriety of Utah Style & Design will 
continue to develop new business for my 
company across the state.

Keith Rosser
Landscape Lighting Pro of Utah

I have never done one thing that’s made 
such a difference in my business than 
advertising in Utah Style & Design.

Scot Zimmerman
Scot Zimmerman Photography

I had never done much advertising before 
I decided to try Utah Style & Design a 
few years back. I have had consistent 
response to my ads through the years and 
have had many seek me out after seeing 
me in the magazine. Utah Style & Design
defi nitely reaches a high end clientele 
that appreciates art and posesses the 
purchasing power I am looking for.

Willamarie Huelskamp
Artist

We have found Utah 
Style & Design to be 
a valuable business 
partner as a vehicle to 
promote our company. 
Clients and potential 
clients consistently 
comment on the quality 

of the publication. In our business where 
“IMAGE” is everything - we know we can 
always count on Utah Style & Design to 
feature our advertising in a well written 
and elegantly published format. It is 
amazing how many times we meet with 
prospective clients who pull out a former 
issue with the corners dog-tagged and 
their comments noted on the sides of 
the pages. This is a quality magazine 
consumers keep long after if fi rst arrives 
because it continues to be relevant. As 
a business owner I can’t think of a better 
way to stay in the forefront of people’s 
minds that might be looking to hire a 
design fi rm.

LaMar Lisman
Lisman Studio Interior Design
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audience
Utah Style & Design’s customized distribution of 25,000 is targeted at discerning 
homeowners and members of the trade. With a total readership of 85,286*, Utah Style 
& Design is the only shelter magazine in the region where your prime prospects–hom-
eowners, design professionals, architects, and artisans–are reached effi ciently.

NEWSSTANDS ..................................................................................... 4,235
Utah Style & Design is sold at more than 1,000 newsstand locations in Colorado, 
Utah, Wyoming, Idaho, Montana, Nevada and Washington.

Utah Style & Design is sold in bookstores, grocery, super stores and boutiques including:
• Bookstores: Barnes & Noble and Borders Bookstores
• Salt Lake International Airport (Air Terminal Gifts and News & Views)
• Grocery/Super Stores: Allens, Bed Bath & Beyond, Costco, Dan’s, Harmons, 

Home Depot, IGA, Kmart, Kroger Food Stores, Macy’s, Market Fresh, Reams, 
Rite-Aid, Sam’s Club, ShopKo, Smith’s Marketplace, Super Value, Target, The 
Store, The Store II, Walgreens, WalMart and Whole Foods.

 
TARGETED MAIL COPIES ...................................................................... 7,834
Utah Style & Design is mailed directly to select affl uent homeowners who entertain 
in style and look for the fi nest in everything they buy. They are consummate readers, 
generous philanthropists, and hands-on investors within these demographics:

• Average age is 45.
• Income is $150,000 plus
• 74% are college graduates with 37% with advanced degrees
• 86% own one or more homes
• More than 1/3 own homes valued at over $375K+

SUBSCRIBERS TO THE MAGAZINE ......................................................... 3,034

MAILED TO THE TRADE THROUGHOUT UTAH, WYOMING, IDAHO AND MONTANA .... 4,684

AVAILABLE AT SELECT HOME SHOWS AND PARADE OF HOME TOURS IN UTAH AND 
ADVERTISER COPIES ............................................................................. 3,560

DISTRIBUTED IN-ROOM AT SELECT HOTELS ........................................... 1,165
Grand America • Stein Erickson Lodge • Alta Club • Hotel Park City

* Source: 2009 Media Audit: Cumulative Readership
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our readers
Readers of Utah Style & Design comprise an exclusive market of consumers who 
appreciate the fi ner things in life and pay attention to the latest trends. They are affl u-
ent, mature men and women; they are college-educated and they own (and are looking to 
constantly improve) their own homes. Many own multiple homes and are avid consumers 
with strong purchasing power. 

UTAH STYLE & DESIGN READERS ARE ABOVE THE AVERAGE.
How to our readers compare to the average consumer in the Salt Lake market? They are:

• Twice as likely to have an annual household income of $100k+, 
• Twice as likely to have liquid assets of $100k+
• Almost three times as likely to own a home worth $500,000+
• Twice as likely to own a luxury car
• More than twice as likely to be frequent restaurant diners
• 80% more likely to be planning a furniture purchase in the next year
• 70% more likely to be planning cosmetic surgery
• 50% more likely to be planning a remodel in the near future

READERS ARE ACTIVE ADULTS: 
95% surf the internet, 55% have attended the opera, the symphony or the theater, 
60% have attended a movie in the past month, 58% have kids at home, and 35% regularly 
exercise at healthclubs.

• The average market value of readers’ homes is $351,000
• 87% own their home
• 93% enjoy gardening.
• 77% as investors with cd’s/IRA’s or  401k’s
• 47% have an annual household income of $75,000 or greater
• 80% shopped at a building supply store in the last 4 weeks
• 40% believe that they will be fi nancially better off six months from now
• 37% plan to buy contact lens’ or glasses
• 30% plan to buy a personal computer
• 74% own a foreign vehicle

*Source: The Media Audit Apr-Jun/Oct-Dec 2009
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value added packages
(2-time and 4-time program can be in any of JES Publishing’s print publications to qualify)

CHOOSE 3 OF THE FOLLOWING BASED ON  YOUR FREQUENCY SCHEDULE:

2-TIME PROGRAM:
1 e-newsletter promotion 
1x direct mail to subscribers
Banner ad for 1 month
Online directory listing for duration of contract

4-TIME PROGRAM:
2 e-newsletter promotion 
2x direct mail to subscribers
Banner ad for 2 month
Online directory listing for duration of contract
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PRINT READY AND PRODUCTION REQUIREMENTS
• Supported fi les: InDesign (must be packaged with all 

images and fonts),  PDF/X-1a, Adobe Illustrator eps, 
and Adobe Photoshop tiff (fl attened).

• All graphics should be 300 ppi at the actual printing size 
and in CMYK.

• Convert all Pantones to CMYK
• Use support black for solid blacks: C 40 M 30 Y 30 K 100
• Preferred fi le delivery methods are CD, DVD, FTP, and 

e-mail.
• Double check PDF for separation and overprint prob-

lems
• Create registration marks outside of the bleed area
• Keep important information at least .5 inches from the 

trim edge

 HOW TO FTP FILES
Using our FTP site is the best way to transfer fi les larger 
than 10mb to the production department.

1. Create a .sit or .zip (or compatible) fi le of all the 
necessary fi les for the ad including fonts and graphics. 
Both Stuffi t and Winzip are available for free download at 
www.aladdinsys.com and  www.winzip.com.

2. Please include a PDF/X-1a compliant PDF along with 
your native fi le.

The best way to access the Utah Style & Design maga-
zine FTP site is using an FTP client such as Fetch or 
Transmit for MAC, or FTP Explorer or CuteFTP for PC. 
Most FTP clients have free trial downloads. See list 
below for links.

FTP Clients:
PC - http://www.cuteftp.com/products/ftp_clients.asp
PC - http://bpftp.com/download.php
Mac - http://www.panic.com/transmit/
Mac - http://cyberduck.ch/

Open your FTP program and then enter the following 
information when prompted.

FTP site: 174.14.230.49
Username: slmguest
Password: slmguest

Please email production@saltlakemagazine.com with 
the fi le name after your upload is complete.

PRODUCTION CHARGES
Layout & Design

Full Page $225
1/2 Page $175
1/3 $125

*$50 per hour charge for design needs 
exceeding 3 hours.

SCANNING
$50 per image

STOCK PHOTOGRAPHY
Included in design fee 

DIGITAL ART ALTERATION
Art needing correction to meet Utah 
Style & Design DCR specs: $35 per ad

EXCESSIVE CORRECTIONS 
On non-camera ready ads: $75 per hour

PROOFING 
Color match-print: $35 

ARCHIVE RETRIEVAL
Files older than one year: $50 per ad

PENALTY DATE INFORMATION
A previous ad will be used if art is not 
received by the indicated deadlines.

UTAH STYLE & DESIGN MAGAZINE 
AD SIZES
2 page spread: 18.25 x 11.125 with bleed

Full page 9.25 x 11.125 with bleed/
9 x 10.875 trim size

Half page 7.25 x 4.75

1/3 square 4.75 x 4.75

1/3 vertical 2.313 x 9.75

Production Information


