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advertising online

OUR PRINT ADVERTISERS RECEIVE OUR BEST DISCOUNTS

AND FIRST RIGHTS TO KEY POSITIONS AND SPONSORSHIPS.

BANNER ADVERTISING:

Each page on utahstyleanddesign.com features banner ads in two sizes: a
leaderboard along the top edge, and a skyscraper in the left column. Advertise in
these key spots to capture the visitor's attention and link directly to your site or
product pages.

CPM CPM
non-print advertiser | print advertiser

Leaderboard ~ $25 $20

Skyscraper $20 $15

Run-of-Site $23 $17
SPLASH IMAGE PROMO:

The utahstyleanddesign.com home page displays rotating splash images featuring
content from the magazine and online exclusives. Book one of these dynamic,
rotating images for your promotion and secure prime territory amidst key editorial
content. Inventory: 2 per month Investment: $995 per month

INVENTORY OF IMPRESSIONS & POSITIONS IS LIMITED, SO CONTACT US NOW!
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VENDOR DIRECTORY

vendor directory

Utah Style & Design has long been the local authority on all things up-and-coming in Utah

homes. We know how talented our local home and design professionals truly are, and want
to direct clients to your services. Our vendor directory premium listings are reserved for
the best in biz, a great spot to showcase your business’ services and style through images,
video and special promations.

Investment:

Print Advertisers: $395/mo

Non Print Advertisers: $495/mo

UtahStyle

RESOURCE GUIDE

Search By Name
Start Searching By:
Location

Main St. (58)
Broadway (26)
Temple Square (13)
Main St. (58)
Broadway (26)

Temple Square (13)

viviviviviviv

[

Temple Square (13)

Category
American (58)
Asian (26)
Italian (13)
Mexican (58)

Japanese (26)
Korean (13)

viviviviviviv

Spanish (13)

Alphabetically
Acme Burgers (58)
Aristo’s (26)

Bambara (13)
Copper Onion (58)

viviviv
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Reach local and vacation-home owners planning or remodeling their dream homes in Utah
through the utahstyleanddesign.com weekly enewsletter. Advertising partners can select

from traditional banner placement or advertorial options in the e-newsletter's content. Or,

send your message directly and exclusively through one of our custom e-blasts.

E-newsletter promotion: $495
E-newsletter sponsor: $995

enews sponsor

banner

»

»

515 South 700 East
Trolley Corners, Suite 3-i -

Salt Lake City, Utah 84102 e-newsletter
Ph: (801) 485-5100
F:(801) 485-5133
utahstyleanddesign.com

promotion
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e-blasts

PROMOTE YOUR BUSINESS, EVENT, OR SPECIAL OFFER

in an e-blast read by interested homeowners throughout the state and surrounding areas.
E-subscribers may or may not be readers of our print magazines but are active, interested
consumers who have opted in to receive our e-newsletters and promotions.

Inventory: 2 per week Investment: $995 per blast
e A

Design fees:
Templated e-blast: no fee
Custom Design: $125.00

. J

) Specifications: To build a custom e-blast we will need a .JPG or .GIF of either your business, subject
or event. Please supply content in .JPG or .GIF format at 72 dpi - 150 dpi. Also, please supply edited or
reviewed copy to place into the e-blast as well as the url address to your company’s web site.



¢ Rich media options include Peel-Away ads and Page-Takeovers
¢ (Online content sponsorship, pre-rolls and video

e |ead generations through online contests and surveys

featured video

content

«

»

page-peel

interactive
advertising
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online editorial content
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STATEMENTS OF STYLE

The Utah Style & Design blog offers readers throughout Utah and beyond a daily dose of
home design ideas, inspiration and resources. We regularly feature the products, services
and talents of local vendors, from real Utah home features and entertaining ideas to helpful
how-to’s and planning tips.

SOCIAL MEDIA

At Utah Style & Design magazine, we were early adopters of using social media to create
an ongoing dialogue with our audience. \We're now using that feedback to shape our print
product. As local media we have used social media as a way to engage a smaller but
higher-stakes demographic. Our Twitter followers have questions. Lots of them. And when
it comes to doing what we do best—decor and design!—we have answers. And when we
don't, we have friends who do.

Join the conversation on Facehook and Twitter!
Facebook: Utah Style & Design e Twitter: @UtahStyleandDesign



515 South 700 East
Trolley Corners, Suite 3-i
Salt Lake City, Utah 84102
Ph: (801) 485-5100
F:(801) 485-5133
utahstyleanddesign.com

online - on target

Utah Style & Design magazine is pleased to introduce its latest media products:
a multi-faceted, dynamic new web site. Our entire family of innovative web sites
represent a whole new dimension of editorial and advertising opportunities.

Print publishers have big advantages online:

Compared to internet “pure play” web sites, or search sites,
magazines bring to the internet:

e aknown and trusted brand...

e with a loyal audience...

e with clear characteristics...

e who spend time with your content...

The "halo effect” enhances the effectiveness of advertising
in your environment.

Savvy marketers will pay more to enter into your brand'’s
relationship with their prospects online.

K Source: Florida Magazine Associationa, www.floridamagazine.com

Our magazines have always been known for award-winning authoritative content
that helps locals and visitors navigate the Mountainwest experience; these web sites
only expand that coverage with fresh daily content and up-to-the-minute reporting.

We are able to generate increased traffic to our site through search engine
optimization and new marketing efforts. Our editors are also delivering fresh daily
and weekly information that is highly desirable to online viewers—both locals and
visitors. Our resourceful magazine content is featured online as well, but augmented
with additional editors’ picks and reviews, event previews and calendar listings,
expanded articles and behind-the-scenes photo shoots, custom blogs and helpful
directory listings from fashion and shopping to real estate and home interiors. We
have always given our readers the insider’s view of the Mountainwest; now we can
deliver that in an even more timely manner!

n online media buy to
> & Design magazine?
itors to city regional mag
are key targets for our advertisers but

the internet gives advertisers the o
part of our magazine brand’s total aud

Daniel Ambrose, What it takes to win

MA annual Meeting, Orlando, Augus



combine print & online

515 South 700 East
Trolley Corners, Suite 3-i
Salt Lake City, Utah 84102
Ph: (801) 485-5100
F:(801) 485-5133
utahstyleanddesign.com

Reach a media brand’s most active and influential audience with frequency
through a print and online campaign.

fAd programs with non-hybrid media don’t \ ﬂ:ross platform ad programs with Hybrid media ad \
build frequency against core prospect market. programs

Print magazine about diving + Same magazine’s online media.
A print magazine about diving. + a different web site about diving.

‘Surround
Richer targeting AND more frequency Sound’
Only random overlap. against the most active/influential audience effect
k Lots of reach. But low frequency against the k 18
most highly involved target. No synergy. )>/ R J

Reach more of you total market audience by adding an online campaign
to your print campaign.

" The internet lets your advertisers reach more R
of their market through your media brand.

Your curre;lt brand loyalists

+

New ‘actives’ who will find your online
\_ content through search & social net. J




515 South 700 East
Trolley Corners, Suite 3-i
Salt Lake City, Utah 84102
Ph: (801) 485-5100
F:(801) 485-5133
utahstyleanddesign.com

combine print &G online

Local online advertising spend is growing faster than national online spend

U.S. Internet Advertising Revenue History

(in $Billions)

2008
2007
2006
2005
2004
2003
2002
2001

2000

1999

Local Interactive Advertising Revenue

23
21

9%

15%

24%

23%

30%

14%

-16%

-14%

38%

History

10%

30%

44%

22%

19%

18%

21%

64%

(in $Billions)
2008 12.9
2007 77
2006 6.9
2005 4.8
2004 2.7
2003 2.1
2002 1.7
2001 1.4
2000 1.1
1999 4



